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The Method of Customers Behavioral Analysis
Based on Chinese Web Clients Reviews

Qiu Yunfei Wang Xue Shao Liangshan
(School of Software Engineering, Liaoning Technical University, Huludao 125105, China)

(Abstract] The reviews of commodities on the web conclude lots of valuable information that are consuming habits, consum-
ing experience and consuming preference of the customers, which can supply good materials that help analyze customers behaves
to marketing researchers. This paper designed a way to analyze customers behaves in the web envioonment. Firstly, extracting
features of product, customers information in customers reviews and customers emotional tendency towards concrete poduct fea
tures which are gathered. Secondly, dividing customer groups according to customers information. And then discussing different
customers preference to different products. Corpomations can acquire customers feedback of product in time and make excellent
marketing strategies by the appmwach in this paper.
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