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The Target Location and Construction of Corporate Culture in Higher Vocational
Colleges Libraries: Taking Haikou College of Economics as an Example

Wen Xiaoming
( Haikou College of Economics Haikou Hainan 570203 China)
Abstract In recent years the theories and methods study of corporate culture has become hot. However the practical research on li—
brary corporate culture is insufficient and the successful cases are rare. During the construction and development of Haikou College of
Economics library great attention has been paid to the forming and nurturing corporate culture and a distinctive corporate culture has
been developed. 4 refs.
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