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An Overview of the Researches on the
Image Building of Library Culture Brand

Liu Min
( Hunan Agricultural University Changsha Hunan 410128 China)
Abstract This paper cards the research papers on the image building of library culture brand by bibliometric method from 2001 to
2010 in China. These researches were elaborated from three aspects: library culture brand system pattern image building of academic
libraries culture brand and image building of public libraries culture brand. Finally the development trend in this field is pointed out.
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