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[Abstract]  In order to have a better understanding of the status quo of domestic research on multinational media groups
and its development trend  an empirical analysis was made in the article by using the content analysis method from two
aspects thegeneral studies about multinational mediagroups and the case studies about multinational mediagroups. After
the data analysis  the author concluded the characteristics of the general studies on multinational media groups and the
research progress of the case studies on 11 major multinational media groups in order to offer reference data and infor-
mation for future related studies.
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