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On the Tacit Construction of
Tourism Destination Identity by Literary Works

LIU Hong<fang " MING Qing—<hong" " WANG Dan-tong’

( 1.a.School of Tourism and Geographical Science b.Tourism Planning Center Yunnan Normal University Kunming Yunnan 650500;
2.China Forest Exploration & Design Institute on Kunming Kunming Yunnan 650216 China)

Abstract: The research of tourism identity usually focuses on the official planning and operational a—
nalysis of tourism destination identity. A basis element as it is literary works lay a solid foundation for
the tacit construction of tourism destination identity with their abundant images. Nevertheless few resear—
ches touch upon it. Literary works which influence tourism destination identity can be divided into static
and dynamic ones. Three phases are contained in the process from literary and artistic works to tourism
destination identity. By offering materials for the marketing publicity direct marketing provoking the
tourists understanding of destination identity applying sense of place to the destination and creating the
original images of destination literary works construct the tourism destination identity.

Key words: literary works; images; tourism destination identity; tacit construct
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