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Transformation upgrading and spatial optimization
of hot spring tourism and leisure industry in Fuzhou

Abstract: In Fuzhou hot spring tourism and leisure industry has a long history and various types of business. Most of the hot spring
resources locate in the urban area. The types of business development of hot spring tourism and leisure products including public
bath hotel and club holiday resort and tourism complex are illustrated in the regards of the location choice land use scale and spa—
tial structure. Space optimization is proposed with the purposes of ecological protection space exploration function expand service

integration and efficiency gains. Accordingly it is suggested that the industry can be reconfigured to a new spatial development pat—
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tern which contains urban hot spring area suburban hot spring belt and regional hot spring network.

Key words: hot spring tourism and leisure industry; Fuzhou; spatial optimization; transformation and upgrading

(2013 -2020 ) )

3

(

2
3-9
20140725
(41301131) ;
(2014€092) .
(1981 -) .

113 ”

10-11



« 80 ( ) 2015 18
- 2011 “ 7
N “« » R N )
40 -
o N 18 o
13 11
. 6
. . o 1.869 km’
: 56 \ D
2 “
1000 ~ 1600 4 o
mm ~ ~ ~ ( )
. (1) 9 o
17% "
N
N N 10 20 30
B 0] 50
----- BREGH
& BERs °
O ’A#?(ﬁmiiﬂ)ﬁﬁ
REFEDRR 20 80
[4[=E-D]
1 ( )
Fig. 1 Spatial layout of the public bath type hot spring
products in the center of Fuzhou City
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Table 1 Interval distance matrix of the public bath type hot spring products in the center of Fuzhou City km
0 0.1 0.1 1.8 2.1 2.4 3.7
0 0.1 1.9 2.2 2.5 3.8
0 1.9 2.2 2.5 3.8
0 0.3 0.7 2.0
0 0.4 2.2
0 3.5
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® B Table 2 Local layout of the hotels and clubs type hot spring products
in the center of Fuzhou City
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Fig.2 Spatial layout of the hotels and clubs type hot spring
products on three-star and higher grades in the center

of Fuzhou City

N

~Google



« 82 ( ) 2015 18

() o
2000 . . .

( 3) . 10 km 10 min o

2h

—z

) o
hm? 40% 60%
30 ~40 hm’. ’
i
A BREHRE
N o EBRERRE
4A 3 ()
SPA Fig.3 Layout of hot spring resources and holiday resort type
5 hot spring products in the surrounding counties of Fuzhou
’ ’ ¢ )
3 (1)
N N 20%; (2)
30%; (3) ( € )
) . . 4
50% »
() 4
2010
70 hm’ o . :



¢ 83 e

Table 3 A list of holiday resort type hot spring products in Fuzhou

3

/km /min
1.2 3
SPA 1.3 3
8.3 17
98.7 120
90.0 120
81.8 90
30.7 50
20.0 30
26.1 32
31.2 32
26.2 32
26.2 34
4A 86.3 110
41.1 47
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