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On the Strategies for Publicity — oriented C/E Translation
From the Perspective of Rhetoric

GONG Yingfen
( School of Foreign Languages Guangdong Teachers College of Foreign Language and Arts Guangzhou Guangdong 510507 China)

Abstract: Taking the differences between Chinese and Western rhetoric as the breakthrough point
the paper discusses how to obtain the identity in rhetoric of the target language readers to the greatest
extent analyzes common compilation techniques: restructuring cut falling tone rewriting etc. and
expounds the necessity and specific strategies of conforming to the readers when compiling and trans—
lating according to the theory of rhetoric difference in order to achieve the purpose of cross — cultural
communication.
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o 2006 20
" In the new millennium the CPC Central Committee and the State Council made the strategic deci—
sion in the context of the overall economical development of the whole country that Binhai New Area( BNA)
should speed up its development and opening up. After ten years of development BNA has already implemented
reforms in an all — around way. Decisions on promoting the development of the BNA were made at the 5th and
6th plenary sessions of the 16th CPC Central Committee the 17th CPC Congress and the 4th sessions of the
10th People’ s Congress and the 1st sessions of the 11th People’ s Congress. In 2006 the State Council made a

general plan to promote development of BNA.
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o

: In 2006 China’ s State Council first confirmed the important national vision for the Tianjing Binhai
New Area known as TBNA. And TBNA received further boost in the following years when the State Council
approves the launch of the ambitious pilot programs for widespread reforms. The development of the pilot

schemes will serve all China and it will also act as a spur to growth and innovation in the Tianjing area it—
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“New Beijing Great Olympics”won out for its simple message to the world. It not only shares on

Beijing” s characteristics and its residents” good will but helps carry forward the Olympic spirit. °
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. G locates in the charming coastal city~—Maoming southeast of Guangdong only 30 minutes drive to

the sea. It is about 400 KM from Guangzhou and adjacent to Zhanjiang Airport.
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. Its scenic beauty varies from season to season. You will find charming in the vast green in spring
red Lichi Sea in summer harvest fruit in autumn and enjoyable hot spring in winter. The beauty spots in the

vicinity of Maoming form a vast area for tourists.

o

: People in Maoming are proud of their distinctive cultures with historical origins namely Lady Xian
Lichy folks and petroleum. Tourists would be fascinated by its scenic landscape in four seasons. It boasts a vast
sea of forestry in early spring red Lichi harvest in mid — summer fruit — bowed boughs in golden autumn and

bubbling spring in late winter.
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