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Strategies for Viewing China's Network News through ''Netease News"

DING Hong

(Propaganda Department Hunan University of Commerce Changsha Hunan 410205 China)

Abstract: As the Internet technology continues to progress network news has also developed rapidly. Network news has in the boom—
ing development process taken on a few new communication features while there are also some difficulties and problems. Strategies for
solving these problems mainly has two aspects: network media should consciously abide by the journalism ethics concern about the
transmission of personalization improve the network news talents cultivation plan from the external environment to improve the audi-
ence media literacy appropriate open network media interviews and to improve the network news legal norms. These measures not on—
ly help the Netease News grow healthily but also make the network news industry jump the last new step.
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