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ABDTRACTS OF MAJOR ARTICLES

Peace Construction by the People and for the People : the Investigation and Thinking
of Xintai Practice in Shandong Province

BAO Xin—jian
( School of Politics and Management University of Jinan Jinan 250022 China)

In the current stage of development all sorts of deep contradictions and problems become increasingly
prominent. Whether we can effectively dissolve the social contradictions make peace development is a the
new test to us of committees and governments under the new historical conditions. Practice of Xintai city in
Shandong province shows that how to solve internal contradictions among the people in new period and how to
promote social peace development : we must change the fundamental guiding ideology and so on. Switch the
thoughts of “ the officer—oriented’”  “power—oriented’”  “police—oriented ” earnestly to the “people—orien—
ted”; The role of autonomy organization of people must be full realized the enthusiasm of political participa—
tion of people must be evaluated the populace rights must be safeguarded; We must actively promote the sys—
tem innovation of social management construct the new pattern of social management which includes party

leadership government responsibility social coordination public participation.

On the Strategy of Interactive Media: a Case of Web Game “Happy Farm”

PENG Hui-ming
( Graduate School of Communications Shih Hsin University Taipei 11604 China)

In this study we interview with eight workers who play the interactive web game “Happy Farm” on the
social network site “ facebook”. Try to understand the effect of beverage industry’ s product placement ads in
Happy Farm. The results found that almost all respondents are interested in the ads and be satisfied half of
the respondents said they have changed their action and bought more products. Respondents have suggested

that low—cost daily life products could attract more attention and satisfaction in these interactive web games.

Stylistics Thoughts of Wang Yinglin

REN Jing—ze
( Literary Academy Shanxi Normal University Xi’ an 710062 China)

Stylistics thoughts of Wang Yinglin was mainly reflected in the two works of “Refined language study
guide ”and “Jade Sea”. A great deal of literary styles were copied in the two books and expounded in the light
of stylistics way of Liu Xie s which is “to Examine Explain Select and Spread”. The two writings not only
collected a lot of literary style concepts categories and terminologies but also embodied a concentrated reflec—
tion of his distinct theory of literary style. He synthesized the data as well as brought up his own judgment
and took shape original system of literary style study thought. What he had done linked with his history thought



