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On canm ercial industry developm entm odel study of

ethnic culture fourism creative industry
—A case study of Phoenix O H City

QN Qi- wen, WANG Zhao- feng LEILi- wng

Abstract Compared with canmerchl ndusty of he ordmary ndustry ethnic culture tourim creative ndusty has the

characterstics of the reliance of comm ercalmodel valie newvoiks rik hich demand of operation etc The strategies such

as estab 1sh ng the developm ent environm ent of canmerchlmode] the orientatbn of products and develbpm ent

the ndustry

brand m arketing market ndustry operaton ndustrial chain extensbn the constuctibn of ndustrial clisters are the effective

comm erclm odels of ethnic culure tourisn creative ndustry of PhoenixO Id City The successful experience of the comm ercial

models of ethn i culture tourisn creative ndustyy of Phoenk Old City has a stiong referential significance to external environ—

ment of constructing canm erc ol model developm ent i oher ethnic aras of our country expbring the source of comm ercial

modelvalie based on ehnic culure tourisn creatbon, nnovating the realizatbon model of ndustrial valug and realizing the valk

ue extension of comm ercialmodeland devebp ing culture tour&m creatve industry

Keywords XiangxiPhoenx ethnic culture tourim;

creative industry canm ercialm odel
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